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ABSTRACT 

Research Background: The increasing use of information and communication technology (ICT) and social media tools in higher 

education has been explored largely in relation to student’s attitude towards their adoption and usage in the universities and 

their impact on their academic performance. However, there is a lack of empirical research in Oman higher education to 

improve the academic performance of students through the utilization of ICT and social media that enables desired outcomes. 

Use and adoption of ICT and social media tools in the higher education of colleges of IBRI is a domain that has not been 

explored and investigated thoroughly. Therefore, the current research will explore the use of ICT and social media in higher 

education in Oman with specific emphasize on its adoption and influence on student’s performance. Objectives: The main 

objective of this study is to evaluate the factors that influence student’s attitudes towards using ICT and social media at select 

colleges based in IBRI. Methodology: To meet the specified objectives, the current research deployed primary data collection 

methods for gathering the relevant data. A close-ended questionnaire was distributed among 150 students of CAS, IBRI and 

College of Technology, IBRI, to comprehend their attitudes regarding the use and adaptation of ICT and social media for the 

purposes of learning. The Quantitative data gathered was analysed using SPSS software by performing factor analysis and 

ANOVA test. For qualitative data, thematic content analysis was performed to reach conclusions. 

Key words: ICT, Social Media, Higher Education, Student’s Attitudes, Academic Performance 

1. INTRODUCTION 

Information and communication Technology 

(ICT) can be defined as social networks which 

organise communication and interaction among 

people through various social networking sites 

and social applications in cellular phones. In the 

last decade, social media has become a central 

part of every individual’s life. Their use 

increased rapidly among people of all ages. In 

particular, college students have become more 

captivated by these sites than any other group and 

the importance of social media been increasing 
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enormously. While Social Networking Sites 

(SNSs) have a huge impact on today’s electronic 

world, they are overused or misused. 

Although people have been using the internet to 

connect with others since the early 1980s, it is 

only in the last decade that electronic services 

have proliferated and their use has become a 

widespread practice, particularly amongst 

(Horizon, 2009). 

This research examines the relation between 

social media and its impact on behavioural 

change amongst the youth, specifically college 

students. Today, messages can spread across 

audiences targeting groups in real time which can 

generate changes and tendencies. There are many 

people who use social media as a medium to 

connect various parts of the world. According to 

Susan Greenfield, an Oxford University 

researcher in her article The Quest for Identity In 

The 21st Century, on Daily Mail UK, as growing 

number of people discover the possibilities of the 

World Wide Web in which they become integral 

parts of it and as technology becomes more 

advanced, extended, handy and sophisticated, 

current forms of communication will renovate, 

and will take advantage of the crowd sourcing 

phenomenon. 

With rapid increase in the research of 

Information and Communication Technology, 

the main focus has been on the implementation 

of technology instead of examining the 

possibilities on how ICT can contribute to 

broader developmental objectives (Thompson & 

Walsham, 2010). In the research field of social 

media, studies have been conducted with a focus 

on the user’s motivation, personal characteristics, 

their adaptation of new online contexts and their 

use of social media in in higher education. To 

gain a more comprehensive overview of the 

usage of social media for development, it is 

important to look at individual’s experiences. In 

examining the perceptions of college students 

from authentic examples provided by them, this 

study aims to give the users a voice in this 

discussion. Although generalizations cannot be 

made based on a limited number of individual 

experiences, by examining the perceptions and 

opinions of the users, this study aims to 

contribute to the general understanding of the use 

of social media platforms particularly in a 

developing country like Oman. The purpose is 

not to judge whether ICT and social media have 

positive or negative effect on the society or the 

lives of the individuals being interviewed. 

Instead, the main objective is to gain an in-depth 

understanding of how social media is perceived 

and the possibilities and dangers attached to their 

usage. It has also been pointed out that if a deep 

understanding on the use of social media is 

required for higher education development, it is 
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important to examine the ways social media is 

being utilized (Wyche et al., 2013a). It has been 

suggested that studying the use of already 

popular platforms and building on the existing 

practices is more beneficial than implementing 

new ones (Wyche et al., 2013a). Indeed, by 

enhancing the existing platforms to fit the usage 

and by building on the actual usage, one is more 

likely to find sustainable ways how social media 

could be utilized for Higher Education 

development (Wyche et al., 2013a).  

Other researchers studied the role of social 

media. Smock, Ellison, Lampe, and Wohn 

(2011) investigated the reasons why people use 

Facebook by adopting the gratification model. 

Among the reasons were social collaboration, 

professional progression, and entertainment. 

Further research performed by Hyllegard, Ogle, 

Tan and Reitz (2011) found that a number of 

social media websites are being utilized by 

companies to communicate with customers. 

Customers are able to express their views about 

a company or brand. LaDuque (2010) discovered 

that companies use social media websites to link 

directly with the customers, to increase brand 

loyalty, to create sales leads, and to raise 

publicity through this medium. Furthermore, 

social media sites are being used for marketing 

research by both companies and customers 

(Casteleyn, Mottart, & Rutten, 2009). In 

addition, customers can obtain relevant 

information and can also investigate companies 

and brands on social media websites (Barnes, 

2008). 

The purpose of this research paper is to analyse 

the impact of social media, particularly Facebook 

and Twitter, on students’ consumption patterns. 

This research paper also examines if the role of 

social media on consumption patterns differs in 

terms of genders. For example, are males or 

females more or less likely to use promotions 

offered by companies they follow? The final 

research question seeks to outline whether or not 

word-of-mouth recommendations made via 

social media platforms have varying impacts 

based on the frequency of usage. This research 

question aims to analyse the number of times 

student check their social media accounts and the 

frequency they use the promotions offered. 

(Refer Fig 1 Conceptual Framework) 

 

2. AIMS AND OBJECTIVES 

AIM 

This study aims at identifying the important 

factors that influence the attitude of college 

students towards their use of ICT in learning in 

select colleges in IBRI, namely, College of 

Applied Sciences and College of technology. It 
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primarily focuses on assessing the impact of 

social media on their academic performance. 

OBJECTIVES 

 To determine the factors that influence 

students’ attitudes towards the use of ICT 

and social media at both colleges.  

 To evaluate the impact of using ICT and 

social media on the performance of the 

students at both colleges.  

 To explore the use of ICTs in both colleges. 

 To recommend suggestions regarding the 

effective use of ICT and social media. 

 To ascertain the amount of time invested by 

students on social media networks 

 

3. LITERATURE REVIEW 

College students regularly use social media. 

Students make use of online communities which 

specialise in academic assistance and support 

(Lusk, 2010). The availability and accessibility 

of such communities enable the students to use 

networks effectively. Social media can provide 

many benefits to the college students. They 

provide a virtual space to explore their interests 

or discuss their problems with other individuals 

who share similar thoughts thereby strengthening 

online communication skills and knowledge. 

Students who may be reluctant to get involved in 

class interactions can participate in online 

discussion and blogs and can write blogs for real 

audiences. There are newly-developed web tools 

that can enhance learning (Brydolf, 2007).  

Regardless of these advantages, the use of social 

media can result in poor academic performance. 

About two-thirds of the students were reported as 

being using social media while in class, studying, 

or doing their homework (Jacobsen, & Forste, 

2011). This type of multitasking increases 

distraction while ultimately lowering down the 

academic performance.  

While social media like facebook, youtube and 

twitter continue to gain in popularity, this has 

resulted in the emergence of disturbing situation 

wherein students are adopting an indifferent 

attitude while performing important tasks. For 

instance, in a survey that include 102 students, 

57% of the participants stated that social media 

have made them less productive. This is mainly 

due to the fact that social media makes them 

engage not in their lives but also in the life of 

others. Constant comparison between one’s life 

and the life of others make the student distracted 

which therefore triggers lack of concentration 

among the students.  

Another study by Ohio State University 

contributed to the literature of the relationship 

between college students and their academic 

performance. According to the research, students 

who regularly use social media platforms are less 
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likely were less likely to perform academically 

well while students who are not interested in 

these websites gained better grades (Kalpidou, 

Costin, & Morris, 2011). Moreover, according to 

a new study by Karpinski and Duberstein (2013) 

college students who use the “Facebook” had 

lower grade-point averages (GPAs) than those 

who did not. Nevertheless, another study found 

no correlation between social media usage and 

grades. There was no significant difference in 

grades between heavy users of social media and 

those who are considered light users. 

Additionally, there was no connection between 

grades and the social media platform used. For 

example, almost the same number of heavy and 

light users of both Facebook and YouTube 

received the same percentage of high and low 

grades.  

Concerning the relationship of social media 

usage and college students, concurrent with past 

studies find that online communication is linked 

to time spent in offline relationships. Findings of 

previous studies indicated that the use of social 

media and cellular-phone communication did not 

replace off-line social interaction; instead it 

facilitated it (Jacobsen & Forste, 2011). Students 

in these studies stated that these modes of 

communication were important for making 

friends and for supporting each other in the 

university. These modes of communication also 

helped the students connect with their 

counterparts in other universities (Oradini & 

Saunders, 2007). Furthermore, the relationship 

between social media and education seems to 

become encouraging over the college years, 

probably because upper-class students use social 

media to connect socially with their peers and 

participate in college life (Kalpidou, Costin, & 

Morris, 2011). Therefore, we need to keep in 

mind that the benefits of this interactive 

technology compensate the risks when used in a 

positive way, it can be an extraordinary tool 

(Brydolf, 2007). 

There are some important technological factors 

for the success of ICT during implementation in 

Higher Education institutions. According to 

Warschauer (1998), teachers take a leading 

position that can help enhance student’s 

motivation (Liu, 2009). Poor academic 

preparation, low awareness and inadequate 

training in using e-learning facilities and 

problems with internet connections, can affect 

the use of e-learning services, and eventually 

discourage students from using them. Hence, it 

has been argued that adequate technical support 

is an important part of the implementation and 

integration of ICT in an education system 

(Rhema et al., 2014) & Sife et al., (2007)). 

Various studies have shown that numerous 

elements of ICT support which affect students’ 
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interests and attitudes towards incorporating ICT 

in learning. Rhema & Miliszewska (2010), 

reported that the Libyan higher institutions lack 

the access to adequate network facilities. Also, 

the study found out that technical support was 

almost unavailable, resulting in delays in 

installation, operation, and maintenance of 

equipment. The authors argued that these 

hindrances regarding the ICT support severely 

discouraged its use by the users. 

 

4. RESEARCH METHODOLOGY 

The research was conducted using a specific 

framework in mind, so as to achieve the overall 

objectives of the study. A descriptive survey 

design was employed to investigate the amount 

of social media usage among college students 

and its leading results. The current study will use 

primary data. It was completed by 150 college 

students to determine their use of social media 

and its effect on their academic performance. The 

survey will include closed questions. The 

questions were designed in accordance with 5-

likert scale and were distributed to obtain 

responses of students from CAS, IBRI and 

College of Technology. 

The survey focussed on recording data in context 

to the use of social media among various 

students. This data showed the factors that 

influence the use of social media among college 

students. Some questions were asked to compare 

their academic performance before and after 

engaging into the use of social media. These 

questions will lead to a data analysis which 

reported on the level of the students’ academic 

performance in both colleges. 

A triangulation approach is used for data 

analysis. The quantitative data gathered were 

analysed using SPSS software by performing 

factor analysis and ANOVA test. For qualitative 

data, thematic content analysis was used to draw 

conclusion. 

 

5. RESULTS 

In this section, the hypothesis testing was done 

on the data collected from questionnaires. The 

data collected from 150 students of IBRI College 

of Applied Sciences and IBRI College of 

technology were tabulated and analysed to study 

the connection between the use of ICT and social 

media in colleges and its students. A linear 

regression analysis was applied by using SPSS 

software to test the hypothesis. 

HYPOTHESIS 1: 

 H0A: Perceived ease of use is a contributing 

factor towards increasing use of ICT and 

social media. 

 H1A: Perceived ease of use is not a 

contributing factor towards increasing use of 
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ICT and social media. In order to determine 

whether there is a significant difference in the 

perceived ease of use between the 

respondents, chi square test for equal 

proportions was applied. ‘(Refer Table 1 or 

2) 

 

INFERENCE 

From the table above the value of chi square 

statistic was 84.133 and its corresponding p value 

is 0.000<0.05. Since the p value is less than 0.05, 

we can conclude that Perceived ease of use is not 

a contributing factor towards increasing use of 

ICT and social media. Therefore, null hypothesis 

is accepted.  

 

HYPOTHESIS 2: 

 H0B: Gender is a factor for an increasing use 

of ICT and social media. 

 H1B:  Gender is not a factor for an increasing 

use of ICT and social media. 

In order to determine whether there is a 

significant difference in gender between the 

respondents, a chi square test for equal 

proportions was applied by using SPSS. (Refer 3 

or 4) 

INFERENCE 

From the table above the value of chi square 

statistic was 6.827 and its corresponding p value 

is 0.009<0.05. Since the p value is less than 0.05, 

we can conclude that Gender is a factor towards 

increasing use of ICT and social media. 

Therefore, alternate hypothesis is accepted.  

 

HYPOTHESIS 3: 

 H0C: Students consider the level of trust 

before making use of ICT and social media 

 H1C: Students do not consider the level of 

trust before making use of ICT and social 

media. 

In order to determine whether there is a 

significant difference in level of trust 

between the respondents, a chi square test for 

equal proportions was applied by using 

SPSS. (Refer Table 5 or 6) 

 

INFERENCE 

From the table above the value of chi square 

statistic was 222.16 and its corresponding p value 

is 0.000<0.05. Since the p value is less than 0.05, 

we can conclude that Students consider the level 

of trust before making use of ICT and social 

media. Therefore, null hypothesis is accepted.  

HYPOTHESIS 4: 

 H0D: ICT infrastructure is a contributing 

factor in the deployment of ICT in higher 

education. 

 H1D: ICT infrastructure is not a contributing 

factor in the deployment of ICT in higher 
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education. In order to determine whether 

there is a significant difference in ICT 

infrastructure between the respondents, a chi 

square test for equal proportions was applied 

by using SPSS. (Refer Table 7 or 7.1) 

 

INFERENCE 

From the table above the value of chi square 

statistic was 281.067 and its corresponding p 

value is 0.000<0.05. Since the p value is less than 

0.05, we can conclude that ICT infrastructure is 

not a contributing factor in the deployment of 

ICT in higher education. Therefore, null 

hypothesis is accepted.  

 

HYPOTHESIS 5: 

 H0E: ICT and social media provides 

perceived usefulness to students. 

 H1E: ICT and social media does not provide 

perceived usefulness to students. 

In order to determine whether there is a 

significant difference in perceived usefulness 

between the respondents, a chi square test for 

equal proportions was applied by using 

SPSS. (Refer Table 8 or 9) 

 

INFERENCE 

From the table above the value of chi square 

statistic was 123.733 and its corresponding p 

value is 0.000<0.05. Since the p value is less than 

0.05, we can conclude that ICT and social media 

provides perceived usefulness to students. 

Therefore, null hypothesis is accepted.  

 

HYPOTHESIS 6: 

 H0F: Social influence is a contributing factor 

towards decreasing the academic 

performance of students.  

 H1F: Social influence is not a contributing 

factor resulting in a decrease in the academic 

performance of students. 

In order to determine whether there is a 

significant difference in social influence 

between the respondents, a chi square test for 

equal proportions was applied by using 

SPSS. (Refer Table 10 or 11) 

INFERENCE 

From the table above the value of chi square 

statistic was 95.8 and its corresponding p value is 

0.000<0.05. Since the p value is less than 0.05, 

we can conclude that Social influence is a 

contributing factor towards decreasing the 

academic performance of students. Therefore, 

null hypothesis is accepted.  

 

HYPOTHESIS 7 

 H0G: Attitude towards using ICT and social 

media in higher education is a contributing 

factor towards decreasing the academic 

performance of students.  

http://dx.doi.org/10.16962/EAPJSS/issn.2394-9392/2014


ELK ASIA PACIFIC JOURNAL OF SOCIAL SCIENCE 

 

ISSN 2394-9392 (Online); DOI: 10.16962/EAPJSS/issn. 2394-9392/2015; Volume 3 Issue 3 (2017) 

……………………………………………………………………………………………………… 
 H1G: Attitude towards using ICT and social 

media in higher education is a contributing 

factor towards decreasing the academic 

performance of students. 

 

In order to determine whether there is a 

significant difference in Attitude towards 

using ICT and social media in higher 

education between the respondents, a chi 

square test for equal proportions was applied 

by using SPSS. (Refer Table 12 or 13) 

INFERENCE 

From the table above the value of chi square 

statistic was 209.867 and its corresponding p 

value is 0.000<0.05. Since the p value is less than 

0.05, we can conclude that Attitude towards 

using ICT and social media in higher education 

is a contributing factor towards decreasing the 

academic performance of students. Therefore, 

null hypothesis is accepted.  

 

6. DISCUSSION 

ICT is found in all sectors of the workplace in 

developed countries, and it is becoming 

increasingly used in the developing world. 

Today, children oat the very least, need to 

become aware of the potential of new 

technologies in all aspects of their lives. While 

the benefits of learning through the application of 

ICTs and social media has become increasingly 

evident, the role of teachers in harnessing these 

technologies in favour of students pursuing 

higher education in developing countries has also 

come under focus (Selinger, 2001c). This 

researcher collected data from 150 college 

students of IBRI College of Applied Sciences 

and IBRI College of Technology. Quantitative 

questionnaires were provided to the students 

wherein questions regarding the impact of ICT 

and social media on their academic performance. 

The findings of the research are mentioned 

below. 

6.1.1 USE OF ICT AND SOCIAL MEDIA 

The respondents were asked about the use and 

time they spent on social media in a day. Another 

question asked was about the sites they used the 

most. According to the analysis, 60% of the 

respondents use social media where 37% of the 

respondents devote 1-2 hours daily to social 

media. The most used social networking site is 

found to be Instagram that involve 16% of the 

total respondents. College students regularly use 

social media. College students make use of 

online communities for academic assistance and 

support (Lusk, 2010). The availability of social 

media helped develop networks by making them 

easily accessible. Social media could provide 

many benefits for the college students, which 

include providing a virtual space for them to 
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explore their interests or problems with 

individuals of similar thought process, academic 

support, while strengthening online 

communication skills and knowledge.  

 

6.1.2. NEED FOR ICT IN COLLEGE 

According to the literature review, college 

students can make use of online communities for 

academic assistance and support (Lusk, 2010). 

The availability of social media helps to develop 

networks. According to the analysis of the data 

collected by the students of both colleges, it 

found that 57% of the respondents agreed and 

there is a need to implement ICT in colleges in 

order to acquaint students with technology; 58% 

agree that ICT helps students to prepare 

themselves for jobs that require skills in 

technology; 79% agree that there was a need of 

ICT in colleges to improve performance and 

effectiveness in teaching, management and many 

other social activities; 55% agree that ICT was 

needed to enhance learning, flexibility and 

efficiency in curriculum delivery.  

 

6.1.3. POSITIVE IMPACT OF ICT IN 

HIGHER EDUCATION 

According to the literature review, students 

stated that their connection with other students is 

important, especially within the first few weeks 

of college and according to them these social 

media platforms helps them to connect well with 

their fellows (Oradini & Saunders, 2007). 

Furthermore, the relationship between social 

media and well-being seems to become 

encouraging over the college years, probably 

because upper-class students use social media to 

connect socially with their peers and participate 

in college life (Kalpidou, Costin, & Morris, 

2011). Therefore, we need to keep in mind that 

the benefits of this interactive technology 

compensate the risks but when used in a positive 

way, it can be an extraordinary tool (Brydolf, 

2007). According to the data analysis of the 

study, 68% of the respondents agree that there is 

a direct impact of ICT on student’s motivation; 

56% agree that there is a direct impact on 

student’s achievement; 54.7% agree that ICT 

enhances students’ higher order thinking skills; 

77.3% agree that it enhances the students’ 

competence in transversal skills. 

 

6.1.4. NEGATIVE IMPACTS OF ICT IN 

HIGHER EDUCATION 

According to the literature review, there are new 

web tools developing all the time that are 

enhancing learning (Brydolf, 2007). There is a 

negative side attached with the use of social 

media that is poor academic performance. About 

two-thirds of the students reported using social 

media while in class, studying, or doing 
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homework (Jacobsen, & Forste, 2011). These 

distractions lower down the academic 

performance of students. According to the 

findings of this research, 52% of the respondents 

agree that the use of ICT lacks face-to-face 

communication; 60.7% respondents agree that 

use of ICT in colleges gives rise to an excess use 

of mobile phones by the students; 54.7% agree 

that that students use social media in college as 

an excuse of work; 51.3% agree that easy access 

of information makes them totally dependent on 

the internet.  

 

6.1.5. DEPLOYMENT OF ICT IN CAS, 

IBRI & COLLEGE OF 

TECHNOLOGY 

According to the literature review, Warschauer 

(1998) pointed out that teachers occupy a top 

position in enhancing student’s motivation (Liu, 

2009). Poor preparation, awareness levels of the 

instructor and training in using e-learning 

facilities, availability of fewer connections, slow 

downloads, etc, can affect the use of e-learning 

services and eventually discourage students from 

using e-learning. Hence, it has rightly been 

argued that adequate technical support is an 

important part of the implementation and 

integration of ICT in an education system 

(Rhema et al., 2014) & Sife et al., (2007). 

According to the findings of the research, 74.7% 

agree that colleges do not provide fast internet 

services; 52% agree that teachers do not make 

use of interactive whiteboards; 58.7% agree that 

laptops do not work properly in colleges; 56.7% 

agree that there is no proper lightening to 

improve the vision of projectors.  

 

6.1.6. EFFECT OF ICT AND SOCIAL 

MEDIA ON THE ACADEMIC 

PERFORMANCE 

According to the literature review, a study 

released by Ohio State University reveals the 

relationship between college students and their 

academic performance. According to the 

research, students who regularly use social media 

platforms are less likely to perform well in 

academics while the students who are not a keen 

interested in these social media websites gain 

better grades (Kalpidou, Costin, & Morris, 

2011). According to the findings of the research, 

50.7% agree that there is lot of influence of social 

networking sites on students; 51.3% agree that 

social media have connected students to many 

new friends resulting in shortage of time to study; 

66.7% agree that students are becoming lazy 

because of easy access to information; 49.3% 

agree that in the process of being updated, they 

leave their studies behind.  

 

7. CONCLUSION 

ICT has the potential to either enhance or disturb 

the social interactions upon which the process of 
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learning primarily depends (Noss and Pachler, 

1999). The process of accommodating ICT into 

colleges may make teachers and students 

different sometimes accustomed to assumptions. 

As per the hypothesis of this research, perceived 

ease of use is a contributing factor for the 

increase in the use of ICT and social media; 

social media contribute in the decrease of use of 

ICT and social media; gender does not contribute 

to the increasing or decreasing use of ICT and 

social media. Students consider the level of trust 

before making use of ICT. Unsatisfactory 

infrastructure while implementing ICT leads in 

the deployment of ICT in higher education. ICT 

and social media provides perceived usefulness 

to students. Attitude towards using ICT and 

social media in higher education is a contributing 

factor towards decreasing the academic 

performance of students. Thus, there is a direct 

relationship between the use of ICT and social 

media and the academic performance of students.  
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Table 1: Utilization of technology in enhancing learning, flexibility and efficiency in 

curriculum delivery 

 Observed N Expected N Residual 

Strongly Disagree 24 37.5 -13.5 

Disagree 6 37.5 -31.5 

Neither agree nor 

disagree 
38 37.5 .5 

Agree 82 37.5 44.5 

Total 150   

 

Table 2: Test statistics 

Chi-Square 84.133a 

df 3 

Asymp. Sig. .000 

 

Table 3: Gender 

 Observed N Expected N Residual 

Male 91 75.0 16.0 

Female 59 75.0 -16.0 

Total 150   

 

Table 4: Test Statistics 

Chi-Square 6.827b 

df 1 

Asymp. Sig. .009 
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Table 5: Student’s competence in transversal skills (learning to learn, social competences, 

etc.) 

 Observed N Expected N Residual 

Strongly Disagree 6 37.5 -31.5 

Disagree 8 37.5 -29.5 

Neither agree nor 

disagree 
20 37.5 -17.5 

Agree 116 37.5 78.5 

Total 150   

 

Table 6: Test Statistics 

 

Table 7: Colleges do not provide fast internet services 

 Observed N Expected N Residual 

Strongly Disagree 12 30.0 -18.0 

Disagree 8 30.0 -22.0 

Neither agree nor disagree 12 30.0 -18.0 

Agree 112 30.0 82.0 

Strongly agree 6 30.0 -24.0 

Total 150   

 

Table 7.1: Test Statistics 

Chi-Square 281.067c 

Df 4 

Asymp. Sig. .000 

Chi-Square  222.160a 

df  3 

Asymp. Sig. .000 
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……………………………………………………………………………………………………… 
Table 8: Students use social media as an excuse of work in college 

 Observed N Expected N Residual 

Strongly Disagree 8 30.0 -22.0 

Disagree 12 30.0 -18.0 

Neither agree nor 

disagree 
32 30.0 2.0 

Agree 82 30.0 52.0 

Strongly agree 16 30.0 -14.0 

Total 150   

 

Table 9: Test Statistics 

Chi-Square 123.733c 

Df 4 

Asymp. Sig. .000 

 

Table 10: Social media have connected students to many new friends resulting in shortage of 

time to study 

 Observed N Expected N Residual 

Strongly Disagree 24 30.0 -6.0 

Disagree 12 30.0 -18.0 

Neither agree nor 

disagree 
23 30.0 -7.0 

Agree 77 30.0 47.0 

Strongly agree 14 30.0 -16.0 

Total 150   
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……………………………………………………………………………………………………… 
 

Table 11: Test Statistics 

Chi-Square 95.800a 

df 4 

Asymp. Sig. .000 

Notes. a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 30.0. 

 

Table 12: Students are lazy to attend lectures because of easy access to information 

 Observed N Expected N Residual 

Strongly Disagree 18 30.0 -12.0 

Disagree 12 30.0 -18.0 

Neither agree nor 

disagree 
18 30.0 -12.0 

Agree 100 30.0 70.0 

Strongly agree 2 30.0 -28.0 

Total 150   

 

Table 13: Test Analysis 

Chi-Square 209.867c 

df 4 

Asymp. Sig. .000 
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